Joseph Ranseth

Big ldea Blueprint

Are you ready to change the world?

This is where it all begins, and is the foundation
for any major change, inside or out. Getting clear
on your Big Idea is the most important thing you
can do, whether starting a movement or living a

meaningful life.

Atrue Big Idea is what brings people together

in unity for the accomplishment of great feats.
Finding your Big Idea is what takes you from good
to great. Living worthy of that Big Idea is what
takes you from great to legendary. When | work
with clients, we dive much, much deeper, but
spending time pondering the above questions
should be enough to get your started on the path

to discovery.

Joseph Ranseth

Speaker, Author, Transformationist.



Your One Big Idea

This is the source of your power, and it becomes your filter for making decisions. It is not a unique selling proposition... It
is not something you create at all. It’s something that you represent. It's something that as you fully embody it, you lead
the rest of the world, by example, to it’s fulfillment. (See the Big Idea Assessment™ for details on finding yours!)




Vision (the end result)

This is what your Big Idea would look like when it’s fully adopted and applied (both for individuals or the world)
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Hypothesis:

Ask yourself this questions:

1. How does it change an individual life?
2. How does it change the world large scale?
3. What actions / evidence to support it if that’s true

If 1 & 2 are positive, you’ve got a good starting place for your Big Idea.
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Vision (the end result)

Example: Martin Luther King’s vision was what he describes in the

“I Have a Dream” speech

We bridge this gap by - --» Hypothesis:

testing a hypothesis If your Big Idea is true, how would it change:
1. Individual 2. World
if embodied fully?
v

Your One Big Idea

Example: Martin Luther King’s Big Idea was

“All Men are Created Equal”




Vision (the end result)

This is what your Big Idea would look like when it’s fully adopted and applied (both for individuals or the world)
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The Solution

Result
(Outer Shift)

The benefit
of the “A-Ha”
moment.

The Solution

Realization

The “A-Ha” moment. Share how (Inner Shift)
you saw the problem differently :
after the realization.
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The Entire Principle

Result
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The benefit
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moment.

The Solution

Realization |
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you saw the problem differently
after the realization.

The Turning Point / A-Ha!

The moment or event allowing the problem to
be overcome & the solution to be visible.

What was the result of the problem?
(Opportunity cost). What was the problem
causing in your life and how was it stopping
you from moving forward?

Result
(Inner Problem)

The Flow of Your Story

Circumstances |

Describe the problem. “Go wide” in describing '
(Outer Problem) :

the circumstances you were facing with all the
negative emotion.

The Problem
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Vision (the end result)
This is what your Big Idea would look like when it’s fully adopted and applied (both for individuals or the world)
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Would you like more help with your Big Idea?

Apply Today for a Strategy Session with Joseph
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